ANALISIS PENGARUH EKUITAS MEREK (BRAND EQUITY) TERHADAP PROSES KEPUTUSAN PEMBELIAN SEPEDA MOTOR 

 

 YAMAHA MIO DO KOTA PADANG by Yohannes Eko, Anwar
REK GEND IOf,ITI') TERUAOAP
a44rekL w6I6tus^MAd-Ad
ew $iiroLi e.hr e,j,4 Et,6t
qkb'ilbi re sft s ruru rru'nocN!(rr!4r <rrJ {hgLi
B! struotuli Filul i,h Ft'5dr
abbfttri nmjqlib sab elmi! d
k d. de ke@jrd rborosi yoc stu
d.idhr! bd rdeb4 keDtueo pdk
iseds *o nondi FDig a,r 4
M€E! DEOtsLU Bd
souLlldcfidli2@)ddbqlali,n
e jue&F nmedb rNidri'u
qhdikdor*6kdb3l&,dlFfut
!i!i didskaro, hdibsF diis! 4
lo! erkddDb Ad0ld0 20e) d
tu id€Drhs ehd prcd& lbu j!*
)os &Fr nftbrd.n eld tu! j6a b6ebd doqu Fg rdo. ed$4s
diddqo6Ns4b.hw!nqlLGroFbsbl&,Iug'rqF6iqLj'
dqibs herc! (rzid.qut sesii shh \atr id6sbt, ^k \yL
rRaah,r. riG) rhd nerldi tsnrD
'*ndo!i ro! roEd aFr fi{ s! hi. hri6 pd beo h4 s{i8{i
Irorio,i4l aiur 14 Li I Lir i !q pdtrlqu
]|4ino!4hlalkuiNg|{iA
! d DenrFr nlE riudrr msnii !4n $itkrido lisr rF4iohi o $
!r&eE$), i!$^ hrri6 r!q.d,d Niin, esMqs 1r4
dile0sbb€@ksin4luyogr'i4yJfu
R sqls odmr ii! 0'! r ar
Mujuki bdw k pu!$ n@&li dits4di ,e,l4lit ru
4!di|'b@l!6@jorqdxr
e4dbyllqgfuI'6%
2 Bddesh bil uii Es6i tdihd Lo
fu4dl)ellulmylebgaiEd:
D$@dmiliridlFddidlbsinNla
r. Bcd*r6 bsr F4!ji0 hiPdtsi
tfu&|kp!sfr.mbeisFnanohl
DATTARPUSTAKA
A&LA'fuvd.l9'',/a,4''81!,6
a\,a\ |qdlbM Resruli' rd Mwj
H!d{jiF, Bid v Djadoi,:od re6r; re&t sbP'i tu fb" zqth
Kq 4rP BNrt sqi e Ehdc"
n-"i".- ,."^.", /s'Frit rr! Buru 1. Poctu A i.
M F's.^buea'ae,I'4iofu,r!']D,(dhl -& ")
